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Li SUN: New Initiatives of 2015
China Sport Show

2015 China International Sporting 
Goods Show hosted by CSGF wil l 
be held in Fuzhou, Fujian Province. 
Recruiting of the latest China Sport Show 
is undertaking recently. Li SUN, the 
new responsible person of rehabilitation 
facilities exhibition zone took an interview 
to discuss the latest situation and future 
projects.

Every China Sport Show wil l  be 
classified into six exhibition zones by 
facilities and industrial characteristics as: 
rehabilitation and fitness facilities zone, 
venue facility and construction zone, 
badminton and tennis zone, outdoor 
skating and bicycle zone, comprehensive 
exhibition and oversea zone. 

Bodybuilding has been a popular 
exercise in China and the overal l 
development of the industry is favorable 
due to the large population base. China 
Sport Show is a weather vane of the 
industry the scale of Wuhan China Sport 
Show reached to more than 60,000 
square meters and many companies 
cannot register though. Bodybuilding 
zone will be reduced due to limited 
area in Fuzhou. Li SUN introduced that 
the predicted scale of the Show will be 
reduced to 60,000 square meters this 
year, and the number of exhibitors will 
be limited, too. Largest size of single 
exhibitor will be controlled maximum to 
500 square meters in order to register 
more small business. 

Li SUN is very familiar with apparel 
products and exhibitors by become the 
new responsible person of fitness zone, 
she discussed that fitness industry has 
been expanding rapidly like apparel 
industry in the past years, and she hopes 
companies should focus more on quality 
to show their competitive. The theme 
of the zone is product and humanized 
design. Only quality products will serve 

better for people. 
Li SUN is planning to set a public 

stage in fitness zone because of the 
expansion of fitness industry, and a 
public stage can show more products 
and brands. Application is required to 
enable fair competition.

Besides, Li SUN pointed out that 
besides its own data base, new exhibition 
software is exploited to attracted more 
information. Official invitation letter is 
also available. Meanwhile, enriched 
oversea publicity would attract more 
foreign exhibitors this year. Registration 
is about to start and Li SUN welcomes 
exhibitors to join the 2015 China Sport 
Show. 

     Recently, every top companies 
of each industry have asked their most 
concern issues to communicate with Li 
SUN. The following interview is about the 
interaction.

I m p u l s e :  w i l l  p r o b l e m s  l i k e 

remote area, inconvenient traffic and 
accommodation in 2014 Wuhan happen 
in 2015 Fuzhou China Sport Show?  

Li SUN: 2015 China Sport Show 
will be held in the Strait international 
conference and exhibition center with 
comprehensive public and entertainment 
facilities and developed road network. It 
is always near to the railway station and 
South Riverside road, Gushan Bridge, 
Kuiqi Bridge, Pandun Road, Linpu Road, 
Tongfuxia Road and many motorways. 
Effective area of the exhibition is oval 
shaped with 12,000 square meters, 42 
middle to high class meeting rooms, VIP 
rooms and chambers. The opening hall 
is 6,600 square meters.

Rongtai-China: fitness equipment 
exhibition area take large and favorable 
place every year, we 

Hope the 2015 Show can put more 
focus on health care machines like 
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massage armchair.

Li SUN: Massage armchair industry 
has been shuffling during the past years 
and reaches to a stable development, the 
industry has orientated to enhancement 
of brand recognit ion, Shuhua DHZ 
fitness and Johnson all book 720 square 
meters exhibition area this year. From 
my experience, I hope exhibitors can 
put more concern on product quality 
rather than just large exhibition. So we 
will control the size of area this year and 
invite more exhibitors to communicate 
rather than increase monopoly. 

Johnson, BH: what are the spotlights 
on Fuzhou China Sport Show and what 
will bring to the exhibitors?

Li SUN: there is indeed innovation in 
2015：value-added media transmission. 
We will provide few advertising packages 
according to exhibit area which is the 
updated service for exhibitors. We will 
publish the plan on invitation letter, 
website and other channels. The reason 
to bring this service is because we found 
out many exhibitors are immature on 
publicity so we take the responsibility to 

connect the exhibitor and the media to 
enhance interactivity and enable China 
Sport Show more than a platform but a 
stage.

Huixiang: how to improve influence 
by cooperate? Many foreign exhibition 
shows supply a platform and humanized 
services for exhibitors and will there be 
any breakthrough time?

Li SUN: I have reached a conclusion 
about this question which is humanized 
experience and comfortable design. 
First, set the public stage in the zone 
to show brand culture either in static or 
dynamic form. Second, industrial saloon 
periodically held by the committee twice 
a year will invite exhibitors, industrial 
experts, core media and Show managers 
to deeply discuss popular issues and 
brain storming, which all include topics 
of “2015 fitness industry forum” that 
collected from companies. By doing so 
can implement “humanized experience 
and comfortable design”.

Good Fami ly :  mutual  se lect ion 
between the Show and old brands has 
been well developed. How to help old 

brand to take a new step by join this 
Show? Is there any better movement?

Li SUN: I always want to build a 
three dimension service system from 
horizontal to overall coverage since 
I take the responsibility. First of all, 
organizing database and exploit new 
software will collect more audience 
information and data which is convenient 
to deliver Show information directly. 
Official invitation letter will be available 
by then to enable the exhibitors to invite 
clients through the database platform. 
Moreover, we will invite more interested 
buyers and experts as locates in the 
strait. Technology will change people’s 
life and new software will help us to 
posit ion to cl ients more precisely. 
Meanwhile, enhanced oversea publicity 
will also raise international influence. 
Second, the well acclaimed “China 
Fitness Equipment Industry Report” 
will be issued in 2015. Professional 
industrial data will guide future fitness 
industry and grab potential business 
opportunities. Last, fully utilizing of new 
media platforms will improve efficiency 
and timely peer to peer feedback which 
could remedy previous flaws.

Chao GUO: Policy Is Beneficial 
for Venue Construction

Recentlythe responsible person of 
2015 China Sport Show venue facility 
and construction zone took an interview 
and talked about some suggestions and 
opinions on Chinese sports industry 
under the background of the forthcoming 
33rdChina Sport Show. The government 
introduced some beneficial policies which 
created an opportunity to the industry.

Fuzhou China Sport Show is 
in advanced pace

The 2015 China Sport Show will be 
located in Fuzhou International Strait 
Conference & Expo Center in Fujian 
Province which is so-called the vital town 
of Chinese Sporting Goods during 8th 
to 11th of May 2015 and the predicted 
area will be over 120,000 square meters. 
According to Chao GUO, Fuzhou built 
two new oval stadiums for this Show, and 
venue facility and construction zone will 
be in one of them in No.10 pavilion, the 
overall size of the zone will be 18,000 
square meters. 

Since August 2014, exhibitors are 
extremely active 75 companies were 
registered over 6000 exhibi t  area 
accounts for 70% of total available area, 
1000 square meters more than last year. 
Local businesses are more actively join 
this year. 

In  order  to  promote act iv i ty  o f 
exhibitors, the Show will offer more 
innovation services to enlarge brand 
influence.

Benef ic ia l  na t iona l  leve l 
concern about the industry 

Chao GUO thinks the most important 
factor of popular registration is national 
attention on the industry. The Prime 
Minister Keqiang LI on 2rd September 

on the executive meeting of the State 
Council pointed out some suggestions 
on sports industry development. The 
national school sports work symposium 
in late July emphasized on school soccer. 
Late August 2013 eight ministries jointly 
issued paper on promotion of opening 
large-scale stadiums to the public. 

Stadium construction and facilities are 
significant for sports and the mass have 
more and more demand for stadiums 
which stimulates the development. 

There was a golden period for the 
sports industry during the 2008 Beijing 
Olympic,some companies went strong 
during that period. Under the overall 
recession of international environment 
t h e s e  c o m p a n i e s  e x p e r i e n c e d 
concussion, adjustment and back on 
track now and the national policies will 
bring new opportunities for the industry.

During the interview, Chao GUO 

pointed out that even the conflicts of 
demand and supply exist, the current 
space of stadiums are still not enough 
for sport players, in addition, youngers 
escalate more on targeted sports 
training, so the current size of stadiums 
are far than enough. 

So, she said the industry will develop 
wel l  under wel l  designed market , 
beneficial policies and strong market 
demands.

Famous companies want to 
utilize the beneficial policies

Active policy promotion attracts 
more famous companies from venue 
construction industry, that though the 
policy means a boom and increased 
demand for the industry.

Vice president of Tongxin Sports 
Chen CHEN thought sports construction 
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will have a bigger size and the overall 
arrangement of the industry needs to be 
adjusted to meet market demand. In the 
meantime he said the predicted sales 
will rise by 10% according to 500,000 
to 600,000 square meters sales in 2013 
and equivalent size in 2014. Tongxin 
will focus on product specialization and 
accelerating product promotion in order 
to take advantage during the Show.  

Fan ZHONG, vice president of famous 
air dome company MetaSpace (Beijing) 

Air Dome Corp stated that the air dome 
industry will increase 50% to 100% in the 
future, and the specific characteristics of 
air dome which are easy maintenance, 
low investment requirement, and capable 
offilting PM 2.5 meet the requirements of 
public stadium. As the issuance of future 
policies the demand for public stadiums 
will increase accordingly, air dome as a 
flexible product that can meet different 
customer needs can be widely used in 
fitness industry. 

More, Wenhai ZHAO, the president 
of Changhe Group which is a silicon PU 
related company thought the national 
level of concern on the industry is an 
inspiration itself, and the new policy 
brings new requirements.Environment-
friendly, non-toxic, and durable products 
which meet consumers’ healthy needs 
will be more competitive in the market.

                  ( By staff writer/Gang FENG)

Latest Update of 2015China 
Sport Show Registration

There are 587 exhibitors registered 
online through official website of the 
Show by Sep.22, 2014 and the total 
registered area is 44,339 square meters 
(equals to 90,000 exhibit ion area) 
accounts for 75% of available space 
which is 66% of same period last year.

306 companies such as Orient, 
Johnson, Wannianqing, Good Family, 
BH, K-Power, Dahuzi are registered for 
29,203 square meters (which already 
exceed the whole size of the zone 29,000 
square meters) of the rehabilitation and 

fitness facilities zone, it is obviously that 
this zone is out of supply. 

Venue facility and construction zone 
attracts 75 companies like Taishan,Jinlin
g,Gongchuang,Changhe,Jierui, Aoxiang, 
Yingli, Tongxin, Hongkang, Lymking, 
Decking, and Sangonglihu with 6,000 
meters which are 66% of available 
space. 

Outdoor skating and bicycle zone 
attracts 63 companies likemountainlion, 

Jinfeng,Senhai,Mesuca, and Tieying with 
2,107 square meters.

Sportswear and ball game zone 
attracts 83 companies like Chinese 
O lymp ic  Commi t tee ,  An ta ,  X tep , 
Shuhua, Warrior, Addidas, Wilson, DHS, 
Double fish, Stiga, Shanghai Ball Union 
Company, with 4,229 square meters.

Badminton and tennis zone attracts 
60 companies like FZ FORZA,Leung
,YOTWS,Dmantics,ternary form, and 
Wishshport with 2,800 square meters.

(China Sport Show CommitteeSep.22, 2014)
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Sidelights of the Second 
League “Media Home”
——2015 China Sporting Goods Summit Forum 
Theory-discussing Meeting

Five media experts with different 
knowledge and media attributes came 
together with the host party to discuss 
about the trend and issues related to the 
new policy of the industry.

Like witness of the economy’s reform 
and innovation,during the past two years, 
the theme words for the past two summit 
forums are admitted by PengGao, the 
senior sports reporter of Xinhua News 
Agency. He said it felt like the feeling 
when he visited at Pearl River Delta, 
Yangzi River Delta and Fujian Province, 
these regional sports hot areas expect 
16% increase potential in the future.

The most  chal lenging topic for 
the host party is whether there will 
be disruptive changes of format and 
contents, such as the extract of forum 
key words, continuity and inheritance 
of forum theme and whether connected 
with the industrial development and 
mainstream industrial thoughts. This is 
raised by Xianyong Liu, a senior sports 
industrial reporter.

PengGao expressed his opinions 
that it’s undeniable that the extract of the 
theme should closely connect with the 
current national industrial policies with 
abstraction and blur.

According to the original design of the 
forum, the upsurge of the first half will be 
appear 90 minutes after the morning tea. 
Imagine that industrial focus personage, 
representatives from E-commerce giant 
ALIBABA and other top designers and 
institutional investors are all join together 
to talk about their expectations and 
operational strategies. A top industrial 
compere will deeply explore the topic 
and see what they would bring to the 
market except profits.

So, PengGao mentioned that if the 
forum could solve the issues regarding 
to future channel and retailing reform 

trends, channel expanding, e-commerce 
development and 1990’s consumer 
decision, the perspective of the media 
would br ing the forum to another 
upsurge. It is not necessary to stimulate 
the guests and other audience only by 
inviting giant business to achieve the 
value of promotion. 

Of course, during the forum, what’s 
memorable is more than this, the latest 
issued “opinions on acetate sports 
industry consumption” by the State 
Council would play an important role, and 
related leaders from NDRC will speak 
at the forum as well. The explanation of 
the policies will be officially shaped and 
Chuang YANG, the editor-in-chief of “Jian 
Shi”magazine would ask questions like 
the sources of five trillion goal, if there is 
any quantifiable and specific indicators, 
whether  fu r ther  spor ts  indus t r ia l 
beneficial policies will be issued, and will 
the government subsidy for the fitness 
market. The five trillion goals will bring 
another hot issue during the forum by 
then, he thinks so.

After the main forum, the media 
have different expectations about the 
fitness and stadiums sub-forums. In fact, 
the most differences about the 2015 
summit forum is that there is a common 
interaction between these three forums 
and internet thinking connect through 
the forums as a spirit. Chief Editor of 
Stadiums Resources Network pointed 
out this main clue regarding the 2015 
forum.

Yongyi Liu from traditional sports 
media agrees with the above idea that 
the conflict and coexistence relationship 
between traditional media and internet 
media ten years ago is just like the 
current internet/mobile thinking and 
traditional factory-store models.

The key words for 2015 fitness forum 
are “power of consolidation” which is 
precisely extracted by the host party, 
means vertical consolidation has been a 
undeniable trend in the fitness industry 
and also meets the industry cultural 
atmosphere of strong learning ability. 
Does this means the e-business market 
order of 0.3 billion sports consumers 
by 2020 is forming under the national 

development plan?
“Cloud” has been an overturn beyond 

our imagination whether which can build 
a centralized and diversified society 
structure and value. The upsurge of 
2015 fitness forum will appear during 
the discussion topic of internet thinking 
and fitness facilities. The host will invite 
giant e-business representatives to 
share the edgy e-business operation and 
promotion cases and experiences, and 
also suggestions on fitness companies’ 
value and operations. 

If we treat fitness facility industry 
as fission of steelworks, then, stadium 
construction industry would be the 
counter attack of chemistry factory. 2015 
China Sports Stadium Development 
Forum will first invite Fumin Liu, the 
director of Economic division of the 
General Administration of Sport to talk 
about policy driven force and deeply 
explain the latest sports policies and 
business strategies relate to future 
opportunities, which is the best catalyzer. 

Next, responsible person of nation-
wide census mapping work of stadiums 
will share the topic of census data. 
The market of stadium construction, 
c o n c e n t r a t e d  a r e a ,  b u s i n e s s 
opportunities are all mentioned. The set 
of this topic will help companies that are 
not familiar with fine industry calculation. 
The unit of account will be subdivided 
into millions rather than 100 million and 
exact to county level professional data. 

Stadium industrial standards that 
expected by the industry are also highly 
valued by the host party. Experts will 
explain the topic regarding “standards 
create va lue – s tadium industr ia l 
standards report”. Besides, the topic will 
also invite companies to talk about the 
future innovation trend which mirrors 
the host  want change the current 
situation of top-brand lack and short 
of brand awareness. Also, topics like 
large stadium reform trial and operation 
phi losophy sharing about stadium 
promotion will enrich the forum.

Regarding the understanding of the 
topic of stadium forum, Jian FENG adds 
three more aspects: first, discuss about 
the technological standards combination 
of construction side with first to third 
qual i f icat ion and other categories 
of  construct ion by the Minist ry of 
Housingand Urban-Rural Development. 
Second, whether to charge regarding to 
open college stadiums. Third, whether it 
is necessary to train Party A.

These penetrating suggestions and 
opinions from the industry first-line 
will offer the most precious kernel for 
execution; topic choosing and guest 
invite procedures of the forum. Key 
media representatives elaborately share 
ideas about topic choosing and news 
itemsreflection is sincerely appreciated 
by the host party.

                         (Written by Kankan CUI)
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Chinese Sporting Goods 
Will Boom during 
the Thirteenth Five Year Plan

2014 China Sporting Goods Annual 
Summit was held in Wuhan, Ping ZHAO, 
the vice director of international trading 
and cooperation department of Ministry 
of Commerce said the boom is coming 
during the thirteenth five year plan.

C o n s u m p t i o n  g o e s  t o 
downturn period

When talking about consumption 
trend, Ping ZHAO said firstly, the policy 
will stimulate domestic growth, the first 
quarter of the year is downturn period 
but the growth speed is fast. 

Second ,  so l i d  deve lopment  i s 
sustained; high-end consumption is in 
deep adjustment period with positive 
growth speed but still in low level. Luxury 
goods consumption slows down to below 
3% growth rate.

How to develop sunrise industry and 
what is the future for the Chinese sports 
industry? 2014 China Sports Summer 
Summit themed as mobile internet and 
rebuild public fitness industry was held 
in Wuhan, the summit will integrate 
resources of different industries to further 
develop the sports industry to develop.

T h e  g o v e r n m e n t  a n d  l o c a l 
governments all pay attention to sports 
industry, take an example of Jiangsu 
Province, the sports industry direct 
fund was set in 2010 to inspire Sporting 
Goods industry. From the appearance 
of data, what is the reason for a sunrise 
industry to be tracked? An invitation bid 
of topic by national social and science 
fund “Chinese Sports Industry Policy 

Third, information driven mode is 
basically formed because information 
consumption is a spotlight with exceeding 
growth rate of over 20% than the sum of 
social retail sales.

Fourth, balanced structure is forming, 
goods and services are both driven, 
consumers are less rely on housing and 
cars, car consumption growth rate is low.

Ping emphasized that the future of 
sporting goods is with great potential. 
One quarter limitation of car industry is 
confined and the Sporting Goods can 
cover the blank. She thought, transform 
consumption mode, bring innovation 
and new driven forces, and build better 
mechanism will bring long term and 
stable development of the industry under 
the background of low growth speed. 

Ping said the twelfth five year plan 
is the bottom for the whole Sporting 

Goods industry, it will boom during the 
thirteenth. 

She thought the turn point for the 
industry appears the leading company 
also thinks the market wil l  turning 
positive after the previous high inventory 
and shut t ing down stores per iod. 
Besides, the price of latest shoes and 
clothes are raised by 10% to 20%. The 
overall economy is facing transform 
so do the Sporting Goods industry. 
The future Sporting Goods industry 
should be specialized, branding and 
technicalization, avoid homogeneous 
competition and low-level development, 
strengthen market subdivision and 
exploit target market intensively, fasten 
the speed to second and third tier cities 
which are the main sources of revenue.

               （References: China Net）

The Combination with 
New Media Will 
Break through the Bottleneck

Report” points out suggestions on 
establish mutual linkage mechanism 
between sports and entertainment, 
leisure, health, travelling, and culture. 

In fact, from the practical experience 
of European Sporting Goods industry, 
the most obvious feature is the active 
integration of sports into entertainment, 
leisure, health, travelling, and culture 
industries and wins irreplaceable policy 
supports. Thus, the cooperation of fitness 
industry and mobile internet follows the 
trend of linkage. 

During the Summit, Fumin, director 
of Economic department of General 
Administration of Sport of China said we 
should try to integrate sports industry 
which is both traditional and fresh into 

the internet era to closely connect the 
industry with consumers and diversify, 
normalize, and life-oriented. The market 
derived by the internet should bring 
more positive power which will be a new 
growth point for the future economy.

The president and vice chairman of 
Chinese Olympic Committee Jun WANG 
said the netizen number reaches to 618 
million and the integration with internet 
will drive the development of several 
markets like wearable devices, IOT and 
mobile medical, etc. the shipment of 
wearable devices were over 5 million last 
year.  

The Summit attracts more than 120 
representatives from the nation includes 
people from institutional investment, 
Sporting Goods, mobile internet and 
media sectors to discuss the edgy 
topic about how capital creates trend 
and trend drives capital. Experts like 
Zhengming YAN, vice director of Jiangsu 
Administration of Sports also talked 
about the topic about fitness and mobile 
internet. What’s worth mentioned is that 
the summit holds Chinese sports and 
healthy equipment championship. Many 
companies show their high-tech new 
intelligence products and win a lot of 
compliments. 

           （References: Xinhua Online）
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Participatory Consumption Have 
Large Space

Oct.20, 2014, the State Council 
issued “Opinions on improvement of 
sports industry” to allocate products 
and services to the industry to promote 
sports industry transform economically 
and meet people’s needs as well. Entang 
CHEN, the vice director of Economy 
department of the General Administration 
of Sports will answer questions regarding 
the structural changes, the integration of 
sports and fitness, and the implement of 
facility arrangements. 

Host: the netizen are not familiar 
with the categories of sports, so please 
tell us the most important category that 
contributes the most to GDP and the 
future sectors that can be developed the 
most.

Entang Chen: sports industry is a new 
industry from the point view of economy 
which includes many aspects depending 
on different understanding. I will take 
a simple example: Sporting Goods 

industry. 

Host: of course people are buying 
them.

Entang CHEN: Addidas, Nike are 
easy to understand. Sports performance 
industry has played an important role 
in the economy. From the structure 
side, Sporting Goods industry takes 
the most proportion of sports industry. 
Manufacturing is the main characteristic 
of Chinese economic development, so 
Sporting Goods industry takes 60% of 
the whole world and contributes the 
most. However, we do face the transform 
the economy and the paper pointed out 
that china should create its own Addidas 
and Nike so the industry can benefit 
not only Chinese people but also the 
whole world from low-end to high-end 
structurally speaking.

Par t ic ipatory  consumpt ion and 
physical consumption are directly join 

and purchase respectively. There is 
large space for both of them. We did 
a research shows that participatory 
consumption is low in china which 
means we have large space to promote 
consump t i on ,  so  t he  pape r  sa id 
development of the industry is to promote 
consumption which is the basic point for 
the economy and will contributes greatly 
to the society. Even there are many 
different categories in sports industry 
but we do have feeling conventionally. 
Besides, training will also go to a quick 
development in the future.

I saw many parents take their children 
to play tennis by their own consumption 
and so do I because Chinese families are 
emphasis on investments on education 
as well as sports they wish good health 
of the children which can bring toned 
body and meaningful life. 

Host: ice-sports like ice hockey is 

Analysis about 
Chinese Outdoor Crowds

In the recent years, outdoor has been a fashion, people are chasing climbing, camping and hiking and wear outdoor clothes in cities 
as well. The research from China Outdoor Association (COA) shows 3800 million people (27.79% of the whole population), 1300 million 
people hiking and casual sports accounts 9.5% of the whole population, and 60 million people mountain climbing and rock climbing 
account for 4.38% of the whole population. 
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Due the deepening of Chinese urbanization, people prefer outdoor activities for health reasons. The consuming crowds of outdoor 
products are between 26 to 40 ages old accounts for 53% and 80.4% of which are well educated with college degree. They are most 
common activities are climbing, hiking and camping.

With the popularization of outdoor sports, consumption is increasing, among which 26.3% consumes 1000-2000 YUAN, 33.1% 
consumes between 2000-5000YUAN per year, and 26.1% are above 5000Yuan per year. Most of them purchase online (33.1%) mall 
stores (20.6%), and outdoor specialty stores (21.6%). 
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popular
Entang CHEN: it has become an 

important part of the economy. It does 
not matter even though there are many 
disputes about the industry. The key 
is whether we realized the vitality of 
the emerging industry and whether the 
government creates fine conditions and 
environments to promote the industrial 
development. I think as long as we make 
these things right.

Host: what are the specific economic 
functions of sports and what are the 
categories of sports consumption? Also, 
what is the concept of five trillion? 

Entang CHEN: the economic function 
of sports will appear in the late phase 
of development and the realization of 
which is after the reform and opening-up 
policy when people find out its functions 
besides body building and many other 
value-added functions. China proposed 
the concept of sports industry in the 
early 90s of which the western already 
had it for 200 years. The reason we 
brought up this concept is because we 
find the economic function but by then 
the Chinese sports industry was in free 
development phase. The industry goes 
through from infancy to regular and 

scaled phase and during the period the 
General Administration of Sports issued 
several suggestions in 2010 by the State 
Council which strongly promote the 
development.

After the meeting of the 18th national 
congress of CPC the overall economy 
went to a new phase and the sports 
industry’s value can be more deeply 
exploited and make some changes to 
the mechanism itself and innovations 
are necessary.  The Opinions are highly 
valued under the background of current 
situation. Netizen can compare the 
details of the policies which cover tax 
policy, fees policy, investment policy, 
financing policy and land policy, and the 
operability is greatly improved. 

We should focus on two guides: 
determining function of the market 
proposed by 18th national congress of 
CPC, and the government’s function. In 
another way to speak, we should improve 
the market issues and government 
innovation and mechanism utility. So 
the Opinion set a goal economically 
and industrially. The economic goal is 
calculated to 2025, and the sports total 
scale is 950 billion in 2012 done by 
National Bureau of Statistics. 

The growth rate between 2006 to 
2012 is 16.1% we could predict the 

following years growth status that the 
overall scale of sports industry will be 
5 billion by 2025, and the contribution 
rate raised from 0.5 to 1.3, and the 
contribution to GDP has at least 0.8% 
to grow. According to the world trend 
and industrial current situation, sports 
industry contributes 1-3 of the GDP, 
between 1 is underdeveloped, so the 
Chinese sports industry has not reached 
to an equivalent amount compared with 
the economy and speed. 

So I say the issue of the Opinion will 
greatly promote the industry development 
because there is indeed large space 
to grow, 0.8 is quite a contribution rate. 
More, if the policy is well implemented, 
we will reach 1.3 contribution rates. We 
could reach to the level of developed 
country but not the highest level, which 
are the five trillion goals by 2025. From 
this point of view, it economic function 
will be better appeared after 2025 and 
it is beneficial for the public in ways of 
living styles and consumption styles, 
which are the economic function of the 
industry.

(References:  the official website of 
the Chinese government)

Changing Tendencies and
Domestic Outdoors Industry
under Internet Economy

The internet overset almost every 
industry but no other industry is changed 
completely than retail industry. Internet 
and intelligence phones quickly promote 
the way we purchase and retail ing 
compet i t ion modes.  There wi l l  be 
more changes in the near future and 
the president of American retail and 
consumption summit Barbara Kahn said 
three tendencies need concern which 
tangent with the current outdoor markets.

Traditional stores will survive 
long term

Mangy giant retail stores are closed 
up or struggling due online shopping 
which can be cheaper and multi-choice. 
Is this means we do not need so many 
offline stores because the internet can 

better achieve cheap price and repeat 
purchase.

However, nobody thought the offline 
stores will diminished because it has its 
distinct value. Offline stores realized that 
experience activities will attract more 
clients. Chain pharmacy store Duane 
Reade divide into three areas: upscale 
market offers instant food, fashion 
boutique offers cosmetology, nail care, 
fragrance, and virtual makeover, and 
pharmacy offers professional advices. 
Al l  these services require in store 
experience.

In the recent, domestic outdoor stores 
face huge stress like high human cost, 
rent and high supply prices. 70% of the 
stores experience costs increase by 
10%, and 30% stores by 20%, only 10% 
can control the costs. However, under 

this situation, the number of outdoor 
stores increased by 50% from 1422 in 
2010 to 2119 in 2013.

Similar with experience activities 
mentioned by Barbara, outdoor amateurs 
would prefer to go to the offline store first 
before their online shopping. Professional 
offline stores need to consider how to 
leave the customers into the store rather 
than complaining about the high costs. 

Vice manager of SanfoOutdoorJian 
WANG thinks professional outdoor stores 
help the clients rather than just selling 
products. When recruiting staffs, we sort 
requirements by enthusiasm of outdoor 
activity, sports, and open personality.

Online and Offline shopping: 
seamless experience 
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Omni-channel is been discussed 
by retailers which means retailers can 
exchange between online and offline and 
it is the dream of many retailers. But now 
it seems like barely people can achieve 
this full integration of inventory, budget, 
remuneration and purchase.

Most offline retailers understand the 
importance of e-business and mobile 
platform. What’s interesting is that, 
pure online retailers also want Omni-
channel. E-business like Warby Parker 
set offline exhibition space, stores and 
logo stamped trucks. Warby finds out 
that there is synergy effect for online 
products. 

The key to connect all these channels 
is smart phones which can also offer 
excellent social marking opportunities. 
Fashion design featured by Stacey 
Bendethas its own blog and being active 
in social media. Ultimately, Omni-channel 
will be a way to survive rather than just a 
tool. 

During 2012 and 2013, the biggest 
shock brought to outdoor channels is 
online sales. “Jingdong”, “11.11”,”12.12” 
a r e  c o n t i n u o u s l y  f r e q u e n t .  B y 
comparison, online outdoor products 
sales are 10 times more; Camels and 
Toread achieved marvelous results. 

Outdoor brands focus on internet 
more and more and wish to increase 
viscosity with consumers such as：Tmall 
stores, official blog, official Wechat are 

necessary. However during the starting 
phase there is not too much surprise for 
the customers. Many blogs and Wechat 
products have not created profits yet.

Toread is trying on this way already 
by introducing channels and retailers 
into online system and cooperating with 
nine third party platforms like Taobao, 
Jingdong, and Amazon. Also, build 
travelling and social websites to attract 
consumers in order to create a closed 
consumption loop from every detail 
of outdoor sports. During the 2013 
performance meeting, Toread said there 
will be offline electronic fitting services to 
increase interactivities with customers.   

Quicker online delivery
 
These tendencies cannot change 

c o n s u m i n g b e h a v i o r s .  O n l i n e 
shopping wi l l  delete del ivery fees 
and offer free returns to attract more 
people which change consumer ’s 
expectationcompletely. Now, if they 
cannot choose which shoes they like 
they could book several pairs and try 
them on at home. They could also send 
photos online to share with friends.

Shorter delivery time. “eBay Now” 
service offered by eBay is trying to 
popularize a project that eBay can 
delivery anything to you in an hour as 
long as you see it in local stores. It is 
unavoidable that consumers may think 

they can get everything in 24 hours in a 
day. 

Consumers  can  eas i l y  sea rch 
resellers and brand products and choose 
among them which push consumers 
to grow more mature. Price sensitive 
consumers search for the best price 
and mature customers can find the best 
product configuration by learning product 
features. 

It may not be a problem since outdoor 
online shopping is just started, but from 
the long run, quick and convenient 
plat would outperform. Jingdong’s 
counterattack of “11.11” by three creative 
advertisements locks on delivery speed 
in 2013.

Outdoor brands have more studies to 
do. Before last year “11.11” Camel issued 
core work for “11.11” to guarantee after 
sales services and optimize customer 
experiences. Camel prepared products 
worth 100 to 200 million and update 
database and broadband simultaneously 
to ensure two times efficiency than 
previous years. 

Retailers who cannot reach both sides 
will be hard to survive, but a brand that 
can understand consumers’ needs and 
offer incomparable shopping experience 
can be prosperous in the long term.

（Reference: Outdoor resources 
website）

Sports Brands Can Be Well 
Developed under 
Mature Chinese Market

In August, 2014, RET China research 
center issued 2014 Sporting Goods 
Retailing Research introduced seven 
categories of Sporting Goods and 21 
leading brands’ development in China. 
Meanwhile, the report forecasts the 
tendencies of Chinese market that 
garments and shoes are withdraw from 
malls and more independent concept/
experience stores are coming up. The 
brand with quickest expanding speed 
still choose malls to increase brand 
recognition. Besides, sports brands add 
fashion, high-tech and children features.

Great potential to development 

Compare with European countries, 
reta i l ing industry of  China is  s t i l l 
lagged. The amount and purchase 
frequency are both below European 
countries. However, by issuing General 
Administrat ion of Sport of China’s 
national fitness program and better life 
quality, Chinese sports products demand 
increased significantly and the retailing 
market is in great potential. 

There are the most number of sports 
brands in Beijing and Shanghai as the 
mainstream of Chinese market, but 
the preference in these two locations 
is different due to different consuming 
behaviors. According to the research, 
people from Shanghai prefer fashion 

sports so many brands prefer to set more 
stores in Shanghai. People from Beijing 
prefer more to outdoor sports and it is 
popular in Beijing as well, so the outdoor 
stores are twice as much as Shanghai.

Meanwhile, outdoor sports are more 
and more benefited from local tourism. 
Coastal cities like Sanya and Dalian 
have more swimming brands and Tibet 
has more outdoor market due to its 
special location, weather, and locally 
popular riding activity. Compare with 
other brands’ blank history in Tibet Jack 
Wolfskin owns five stores and three 
stores in Northland. 

More mature market
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According to the report, different 
categories have suitable development 
directions and experiencing transforming 
now. Nike, Addidas, and MIZUNO takes 
40% of street stores and the ratio is 
increasing. Also, because of high mall 
rents and large area requirements, more 
and more brands choose street stores to 
save the cost. Crossroad and business 
street experience/concept stores can 
exhibit more facilities and supply better 
customer experience. 

For outdoor brands like Columbia, 
North Face, Toread, they have become 
the quickest segment of the industry, 
and more than 70% of their stores are in 
malls and shopping centers. According 
to the research, the competit ion is 

white-hot and high-end market is an 
access. New high-end entered brands 
like Archaeopteryx and Mammut are 
considering malls and shopping centers 
which can help them tobe familiar with 
people in a very short time. Meanwhile, 
high single price matches with high-end 
orientation as well. 

Even though operational directions 
are different, there is common tendency 
to attract sports amateurs by mix more 
fashion features and widen product 
line. Designers from Nike use different 
materials, patterns and colors to create 
strong visual feelings. New Balance 
focus on fashion as well and there is 
multiple choices of colors and quick 
product updates. Cross industry is 
common, many garment brands make 

sports facilities and mix technique and 
high-tech features.

Besides, due the growth of population, 
new born babies and children represent a 
giant children market. The overall output 
of children’s wear is 10% of the total and 
children’s clothes will be the growth point 
in the future which attracts many brands. 
Not only international brands like Nike, 
Addidas and Hyde but domestic brands 
Lining 361’ and Xtep are all exploiting the 
market and have considerable profits.

（Reference: International Business 
Daily）

Tendencies of Chinese Sports 
Retailing Industry

Compare with European countries, 
retailing industry of China is still lagged. 
Take the example of the States, annual 
purchase of sports products per person 
is 500-800 US dollars while in China is 
20-30 US dollars. Purchase frequency is 
far below, too. General Administration of 
Sport of China’s national fitness program 
will attract 40% citizens to join sports 
activities by 2020 and Chinese sports 
products demand will be increased 
significantly and the retailing market will 
follow the following tendencies.

F i rs t ,  opera t iona l  mode l 
transforming, collection store 
has highest surface efficiency, 
and clubs have highest customer 
viscosity

Surface efficiency is different by 

different brands. Specialty store has 
average surface efficiency of 3000 
YUAN per month. Collection store has 
more power of resource collection and 
increased stay time of customers and 
quicker updates and delivery which 
promote sales to increase. The surface 
efficiency is two times of single specialty 
store with 6000-8000 YUAN per month. 
Sports supermarket has large areas. 
DECATHLON is generally over 3000 
square meters and surface efficiency is 
800-1000 Yuan per month.

Clubs have the highest customer 
viscosity among different sports forms 
especially outdoor clubs which have 
high customer loyalty and strong appeal. 
Yonex enters Beijing Red Club, Head 
authorizes Qinghuangdao Forest tennis 
club to sell i ts products. More and 
more climbing and camping clubs are 

cooperating with professional brands.
Club activities will improve product 

selling. Most of them are online stores 
and some of them are offline stores in 
business communities, even in rural 
areas stable club members can sustain 
the business.

Second, garments and shoes 
brands withdraw from malls 
and more independent concept/
experience stores are coming up.

Nike, Addidas, and MIZUNO takes 
40% of street stores and the ratio is 
increasing. Also, because of high mall 
rents and large area requirements, more 
and more brands choose street stores to 
save the cost. 

Crossroad and business st reet 
experience/concept stores can exhibit 
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more fac i l i t ies  and supp ly  be t te r 
customer experience. 

Nike has three concept stores in 
Shanghai, and one of the biggest has 
3700 square meters with over 1000 
current products. Almost every Nike 
store has treadmill combine with its APP 
to capture the running poses in order to 
choose the right shoes for customers. 
Mizuno has running concept stores with 
Precision Fit system to choose suitable 
shoes for customers according to their 
height, weight, and walking habits. 

T h i r d ,  o u t d o o r  b r a n d s 
expanding the quickest and enter 
into malls and shopping centers to 
promote brand recognition. 

Outdoor brands increased 40% 
annually and have become the quickest 
segment of the industry, The North Face 
and Northland went into China after 2000 
and more than 70% of their stores are 
located in malls and shopping centers, 
the competition is white-hot and high-end 
market is an access. 

New h igh -end  en te red  b rands 
like Archaeopteryx and Mammut are 

considering malls and shopping centers 
which can help them to be familiar with 
people in a very short time. Meanwhile, 
high single price matches with high-end 
orientation as well. 

Domestic brands are expanding 
as well but foreign brands have better 
competiveness and influence. Foreign 
brands take six of top ten market share, 
twice as much as domestic brands.

Fourth, more fashion features
The boundary between sports and 

fashion is more and more obscure. 
General customers do not concern 
about the expertise of products but more 
fashion sensitive. To dealing with this 
situation and widen product lines, H&M 
Sports releases sports series with both 
sports function and fashionable. Uniqlo 
also choose sports players to be models 
to show its products better.

Meanwhile, designers from Nike use 
different materials, patterns and colors 
to create strong visual feelings. New 
Balance focus on fashion as well and 
there is multiple choices of colors and 
quick product updates, there are 1115 
NB stores already. 

Fifth, High-tech tendency

Cross industry is common, many 
garment brands make sports facilities 
and mix  technique and h igh- tech 
features. Nike Action represents outdoor 
market entrance of Nike. Beside, from 
the fact that Nike + Running since 2006 
with many APP can see that Nike takes 
majority of wearable devices market. 
MI Coach by Addidas has great sales. 
This two products use high-tech chips to 
record normal life and sports data.

Sixth, seize children’s market 

The population growth rate willkeep 
increasing until 2030. Numerous new 
born and children represent huge market 
for them. The overall output of children’s 
wear is 10% of the total and children’s 
clothes will be the growth point in the 
future which attracts many brands. Many 
brands are all exploiting the market and 
have considerable profits.

（Reference: Outdoor resource 
website）

Escalating Sports Style
in Fashion Industry, 
Nike Workson Woman’s Market

Due to the escalating sports style in 
fashion industry, Nike joins to the battle 
of woman’s market competition and 
expects five to seven billion US dollars 
sales in the near future. Brand president 
of Nike Trevor Edwards said powerful 
advertisement will not touch tech-savvy 
consumers any more. Headquarter of 
Nike locates in Oregon will emphasis on 
real life marketing and get connection 
with women. 

In order to create an image that 
can train at any time, Nike develops an 
everyday exercise APP. Nike training 
club APP is designed for woman with 17 
languages and 100 kinds of trainings, 
and there are 200,000 programs and 
800,000 trainings are running every 
month. Besides, two million training 
programs are completely over the world. 
Edward said Nike’s 25,000 quota of 
Marathon is sold in one hour. 

Besides social networks, Nike has 
650,000 female fans pay attention 

to Nike’s latest news and 180,000 
downloaded the training APP. These 
various links would help them to sell 
female products. The goal of Nike is 
increase sales to seven billion in the next 
two years. He describes the growth as 
the biggest sports and lifestyle business 
worldwide. 

The aim of  future development 
is to supply opportunities, premium 
products, products and experiences to 
femalecustomers. Serve for independent 
consumers is always the supreme goal 
of the company since its establishment 
4 0  y e a r s  a g o .  W h e n  f a c i n g  t h e 
question about domestic violencerose 
by sisterhood regards to Ray Rice of 
National Football League and Adrian 
Peterson, Edward said domestic violence 
and child abuse is irremissible and thatis 
our standpoint absolutely. NFL does not 
deal with the issue perfectly during our 
cooperation. 

More and more non-sport brands 

march to sports-casual market. Edwards 
does not think it will be a trend but rather 
a cultural change. Sports and fitness 
have been part of usual life and many 
people see this opportunity, and he 
thinks competition is good for the brand 
because it make people concentrated. 
Some other brands could also connect 
with customers as Nike does. Meanwhile, 
we offer premium products and services 
to invite woman to join sports. If you 
came to our store you can know we 
operate clubs and training clubs for 
woman to join the brand. We believe an 
integrated brand can interact with woman 
and their needs. 

     （Reference: www.sjfzxm.com）
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The Era of Entertainment with 
Fitness and Sports Is Coming

S p o r t s  c o n s u m p t i o n  i s 
necessary for the society

Sports consumption contains mainly 
two sectors, one is entertainment and 
spectator sports like sports competitions, 
another one is experiential consumption 
like gym fitness and outdoor sports. It 
connects with every aspect of usual life 
from construction building, equipment, 
fitness products to sports media. The 
development of sports entertainment 
mediawill cover a lot of areas and create 
great social consumption powers.

Yinghua JIN, Professor of Beijing 
Sport University introduced to us that 
expanding spor ts  consumpt ion is 
essential to the industrial development 
which driven by two factors:

First, after 30 years of high speed 
economic growth, the l iving tempo 
of people is high, too which lead to 
decreased health situation. So develop 
sports industry would trigger more and 
more people to exercise. Second, sports 
industry itself has been the pillar industry 
in European countr ies and can be 
promotion to Chinese economic as well. 

L i q u n  Z H A N G ,  r e s e a r c h e r  o f 
Macroeconomic department of the State 
Council thinks sports industry is the new 
growth pole for national economy with 
great potential and features of widely 
affected, highly correlated, strong driven 
power , low resources consuming and 
high value-added. 

On the one side, sports industry 
itself contains huge demand and market 
potential. On the other side, sports 
industry is highly correlated upstream 
industry can have infiltration and fusion 
with many industries and apply multiplier 

effect. In developed countries, the 
industrial market is huge and mature that 
the core is casual fitness and spectator 
sports, supported by stadium operation, 
training, research, media, agents and 
exhibitions, and supplemented by sports 
real estates, sports architecture and 
Sporting Goods. Industrial added values 
are 1% to 3% of GDP. Compared with 
developed countries, Chinese sports 
industry starts late and limited in scale.  

However, Yinghua Jin thinks that the 
problem is how to drive consumption 
through sports is essential for the 
national economic growth. 

Increase income is essential 
t o  expand  spor t s  i ndus t ry 
consumption

National Bureau of Statistics data 
shows the value added of sports industry 
was 313.6 billion Yuan in 2012, takes 

0.6% of GDP while 2% in developed 
countries in the same period, so the 
potential is great.

Opinions on acetate sports industry 
consumption issued by the State Council 
on 20, October aims to put national 
fitness into national strategy and promote 
sports consumption and industr ial 
development.

The Opinion raised the goal  of 
industrial total scale offive trillion Yuan 
by 2015 and becomes an important force 
of the social development. Besides, 
average sport stadium of two square 
meters, strong conscious of consumption 
a n d  f i t n e s s ,  i n c r e a s e d  a v e r a g e 
consumption on sports and regular 
exercisers of 0.5 billion people. The 
sports public service will cover the whole 
citizens.

Acco rd ing  t o  t he  s ta t i s t i c s  o f 
the United Nations, enjoyment and 
developmental consumption will increase 

once average GDP is over 5000 us 
dollars. The average GDP in 2013 
is 6000 US dollars in China and the 
breakpoint of sports entertainment is 
coming soon.

Yinghua JIN said we should enlarge 
sports consumption, completely clear 
non-beneficial policies and administrative 
limitations to attract more social capitals. 

Liqun ZHANG said the key is to 
increase national income level. So, the 
conference focuses on how to increase 
income and optimize social securities. 
There are three measures issued: first, 
increase income to enable consumption. 
Second, optimize social security to 
guarantee consumption. Third, improve 
consumption environment to attract 
consumption.

（Reference: http://jjsb.cet.com.cn）
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Keqiang LI: Escalate Sports 
Industrial Development

The prime minister of the State 
Counci l  hold executive meeting of 
the State Council to research how to 
optimize budget and improve financial 
transparence.Also,deploy development 
and promotion of national fitness. 

The conference also deployed the 
industry development and increase 
supplement of goods and services which 
could improve health situation guarantee 
l i vehood and  s t imu la te  domest i c 
consumption, and create new growth 
point as well. Keep renovation and 
reform, rely on market force, improve 
industry development, and promote 
consumption and national fitness. 

C a n c e l  c o m m e r c i a l 
sports Approvals

Detailed measures include: first, 
streamline administration and delegate 
power to the lower levels and ease 
restr ict ions on events as much as 

possible. Promote professional sports 
reform, encourage professional leagues, 
and active sports resources to suit the 
public needs.

Second, use the existing sports 
faci l i t ies for the best use, actively 
promote public sports facilities, and 
improve operational ability and serve 
the public at the same time. Improve the 
fiscal, taxation, price, planning, and land 
policies, also, actively support social 
forces to build sports fitness facilities.

Third, we need to optimize the market 
environment, support sports enterprises 
to grow. Speed up professional personnel 
trainings. Promote physical fitness and 
health, culture and other integration 
development.Vigorously develop sports 
tourism, sports rehabi l i tat ion, and 
fitness training services. Let sports 
industry strong people's physique, and 
let the public fitness consumption boost 
economic and social development.

Dig the gold mine of 
sports consumption

With the improvement of people's 
l i v i ng  s tanda rds ,  consc iousness 
enhancement for health and sports, the 
consumption and increasing demand of 
sports industry, sports industry cannot be 
ignored in the national economic growth. 
But at the same time, the national 
sports industry development is relatively 
lagging, we still have quite a distance 
to grow compared with the increasing 
consumption demand.

The prime minister of the State 
Council hold executive meeting of the 
State Council to ensure the decision to 
development sports industry and cancel 
administrative approvals and optimize 
environment. This is beneficial for 
improving live hood, expand consumption 
and employment, and create a new 
economic growth point.  

Over  a per iod,  “square dance" 

became a hot topic of public opinion. 
Despite the debate, the aged people 
have "battle" for fitness sites. From some 
extent, it reflects the lagged development 
of the national fitness in our country, also 
suggests that sports consumption has 
great potential to be drilled.

With the improvement of people's 
l i v i ng  s tanda rds ,  consc iousness 
enhancement for health and sports, the 
consumption and increasing demand of 
sports industry, sports industry cannot be 
ignored in the national economic growth. 
Is not hard to find out that more and 
more large-scale sports stadiums are 
rising up. Swimming pool, gym, parks, 
basketball court, badminton court are 
opened up in the community. A lot of old 
people are spontaneously organized to 
dance on empty spaces which is very 
spectacular.

However at the same time, sports 
industry development is relat ively 
lagging compared with the increasing 
consumption demands which mean we 
still have great room for growth. For 
example, the gapof public service of 
national fitness is very large. National 
fitness public service investment amount 
is insufficient, ground, infrastructure, 
personnel, funds and safeguard are 
all insufficient, also, conflicts between 
supply and demand is obvious. As 
another example, sports competition 
and performance markets are potentially 
profitable. According to statistics, the 
sports industry output value proportion 
is as high as 3% of GDP, which is two 
times of auto industry at present. And 
according to the announcement of 
the General Administration of Sport 
of China, the added value of Chinese 
sports industry in 2012 is only 0.6% of 
GDP, the gap is very obvious. From the 
perspective of attendance, the Chinese 
super league can't compare withthe 
Bundesliga and the Premier League. 
From the perspective of profitability, four 
equivalent profit models of international 
sports industry are sponsor income, 

revenues from ticket sales, broadcasting 
rights income, and product development 
income. In China we only depends on 
income from ticket sales.

Inefficiency always means potentials. 
More and more enterprises have noticed 
the business opportunity. E-business 
tycoons such as Alibaba, real estate 
tycoon Evergrande Real Estate are 
cooperating on football business which 
shocks the stock market.

Speed up the development of sports 
industry and cultivate new growth point 
of sports consumption are adapted to 
the tendency of urbanization and rural 
residents consumption upgrading.
Release the potential needs and enrich 
sports life is good for both the current 
and long-term.

Dig sports consumption "gold mine" 
is consistent with notion change. The 
General Administration of Sport of China 
released a survey shows that China's 
per capita consumption level is only 
645 Yuan. Among the surveyed 6 to 19 
years old children, 78.1% of them are 
lack of guidance in school exercises.  
This means urban and rural residents is 
relatively lack of consumption awareness 
which needs guidance. Update the 
ideas, broaden the thought, sets up 
the view of sports, and integrate sports 
consumption and sports industry into 
economic and social development. 
Dig sports consumption "gold mine" 
especially needs reform power. What 
areas belong to the public service, and 
what should be paid by the government? 
What areas can be ease to the market 
and encourage social capital to enter? 
Only reform can solve these problems. 
Only the activity of all aspects is brought 
up, the consumption can step on then.

Sports industry welcomes 
beneficial policies

In fact, in the recent years sports 
industry has gained vigorously supports 
and guidance from national policies. 

In 2010, the state issued “Opinions on 
acetate sports industry consumption 
", ensures the important position of 
the sports industry and leveled up the 
industry into national strategic system. 
In 2011, the General Administration 
of Sport of China issued the "sports 
industry twelfth five-year plan" explicitly 
proposed the quantitative indexes for the 
first time: during the "twelfth five-year" 
period,  the added value of the sports 
industry is growing at more than 15% 
per year on average, to the end of the 
"twelfth five-year" at 2015, the added 
value of the sports industry will exceed 
400 billion YUAN, which accounts for 
more than 0.7% of GDP, with more than 
4 million employees.The sports industry 
will become one of the important growth 
points of national economy.

The global sports industry added 
value is $800 billion US dollars, sports 
industry added value is nearly $300 
billion US dollars in the United States, 
and more than 400 bil l ion euros in 
the European Union, accounting for 
proport ion of  GDP of  3% and 4% 
respectively. In 2013, by contrast, our 
country’s sports industry has a share 
of GDP only about 0.6%.Which can be 
seen that, the domestic sports industry 
development space is huge, and the 
support power to national economy is 
with great potential?
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Organic Combination of 
"the Government's Hand" 

and "the Market Hand"
——General Administration of Sport's 

Understanding of the Opinions

The Number 48 Paper issued by 
the State Council has two key words: 
Industry and consumption which are 
two important economic terms. Number 
46 Paper is important until now and 
also important for the building of a well-
off society in an all-round way and for 
comprehensively deepens reforms as 
well. It means the Chinese economy is 
experiencing special phase if it is raised 
by the State Council, the industry is 
facing restructure and eliminating lagged 
industries and develop sunrise industries. 

At  present,  s i tuat ion and great 
c h a n g e s  h a v e  o c c u r r e d  f o r  t h e 
development of sports industry. First, 
the 18th  Nat iona l  Congress CPC 

comprehensively deepen the decision of 
reform, clearly ensure the importance of 
market in resource allocation and the role 
of government, also assign new tasks 
and new requirements for sports industry. 
Second,  the economic and socia l 
development of our country is facing 
new situation and challenges, expanding 
d o m e s t i c  d e m a n d  a n d  p r o m o t e 
consumption have become the main 
focus of boosting the economy, sports 
industry is required to play a role to grow 
steady, promote the reform, restructure 
and benefit living standard. Third, there 
are still some problemscannot be ignored 
of the sports industry, such as small in 
size, low vitality, system and mechanism 

is not perfect, and still cannot meet 
people's growing multi-level demands 
and diversification needs.

The Paper is special emphasis on 
development of adolescent education, 
and made long-term development 
p lann ing on soccer  and fac i l i t ies 
construction programs. Promote campus 
and social soccer.

Everyone  knows tha t  Ch inese 
education system is a highly closed, 
the reason the effect is not significant 
is because we cannot enter into the 
system. From the aspect of sports 
management  a t t r ibu tes ,  phys ica l 
education management of the Ministry 
of Education should be managed by 

the General Administration of Sports 
and practically implemented by the 
Ministry of Education. If the Ministry of 
Education does not take action, campus 
soccer cannot be developed well. The 
supporting point of Chinese soccer is to 
reform school physical education and 
combines it into a scientific system. 
Chinese soccer can see its hope only by 
doing so.

Regard ing the deve lopment  o f 
sports industry, from the long run is 
closely related to China's economic 
development .  A few years ago,  a 
professor of Tsinghua University said 
China's GDP growth cannot be less 
than 8%, and the government also 
insists on maintaining the growth since 
few years ago, now it seems there are 
some unreasonable places. The current 
central leaderships introduced a number 
of industry transformation of several 
industries combined with the economic 
development in order to get rid of the 
situation besides inheriting the national 
economic growth rate. Sports industry 
is a sunrise industry, environmental-
friendly and healthy industry. This is 
because China's environment has 
changed, and the country saw the strong 
vitality of sports industry in national 
economy and also sees its unique role 
during the special economic and social 
development phase.

To summarize the Paper is issued 
under the background of national leaders’ 
great importance to it. In addition, it 
is also a document about the sports 
reform and development, because the 
development of sports industry cannot 
be isolated from the current development 
of sports industry, and it will be closely 
linked to the physical education reform 
and development of China. The sports 
industry’s first driving force is naturally 
developed from Chinese manufacturing. 
This file can be said to be the second 
push to promote the development of 
sports industry

China's economic development is 
under the organic combination stage 
of both the "hand of government" and 
"the hand of the market". The set of five 
trillion goals is taken by the market hand 

for a large proportion and the market is 
completely open now. The government 
will give benefit unceasingly in tax, 
government policy, and land benefit, 
intervention will continue to reduce. 
Capital market will operate with more 
space in the industry. We haven’t made 
the national level working but starts to 
implement on province level already.  
The Paper explicitly pointed out that 
"all localities and departments should 
concern the file and formulate specific 
implementation opinions according to 
actual situations. Compared with the 
government, there is more space and 
fewer limitations for you because capital 
can work in any space with potential.

By calculation, the development of 
the sports industry will be quicker than 
GDP growth a period of time in the 
future. On the other hand, combined with 
the experience of developed countries, 
sports industry accounts for 1-3% of the 
total national economy, and less than 
1% of the sports industry to GDP in 
China. So how to reach the five trillion 
target? The total scale was 900 billion 
in 2014 by divided into eight categories. 
The specific allocation of each category 
is hard to explain. The National Bureau 
of Statistics has dedicated statistical 
data to divide the eight categories into 
several small classes to predict the 
annual growth rate. To be subjective, this 
is a lack of the economic structure. In 

this case, the stock market in the future 
has huge investment opportunities for 
sports industry. Combining with foreign 
experience, investment areas will have 
both the existing form of sports industry 
and new pattern of industry.

At present Chinese sports industry 
development is relatively conservative, 
and in the future there will be a number 
of tangent points with Internet finance 
industry, such as: network fitness, etc.

As both a sunr ise industry and 
green industry, the country are willing 
to provide real supporting policy at the 
present stage, it should be said that 
the policies introduced by the Paper 
high in value. We begin to imagine 
that the establ ishment of nat ional 
sports industry investment fund in 
next year, and gradually stepped into 
implementation stage. However, we 
haven't got satisfactory design yet, in 
order to solve this problem there are 
two views: first, directly set up national 
investment funds (support fund). Second, 
set up investment fund. The former is 
a destruction of the market, the 18th 
National Congress of CPC emphasized 
on the determining function of market, so 
we must to enlarge market vigor further, 
in this way can we catch up with the 
developed market.

Respect market orders,  market 
is the third force for sports industry 
development.


